
2019 SOCIAL MEDIA TOOLKIT

1

N
M
P

walkforpkd.org

2019 SOCIAL MEDIA TOOLKIT

2020 social media toolkit

September 2020

https://walkforpkd.org


2020 SOCIAL MEDIA TOOLKIT

walkforpkd.org 2

Thank you for participating in the 
2020 virtual Walk for PKD. We’re  
so excited that you’re joining us to  
push research forward!

We’ve put together this toolkit to provide 
you with resources that will help you 
spread the word about your Walk for PKD 
event, raise PKD awareness, and boost 
fundraising efforts using social media. 

Summary of contents
In this toolkit we’ve included:

General info about PKD	 3

Talking points for the Walk for PKD	 3

2020 Walk for PKD: 10 days. One goal. 	 4

10 days. One goal. Agenda	 5

Why we walk	 6

Using social media: tips and sample posts	 7

Hashtag help	 8

It’s the main event — now what?	 8



2020 SOCIAL MEDIA TOOLKIT

walkforpkd.org 3

General info about PKD
	▪ There are two types of PKD: autosomal 

dominant (ADPKD) and autosomal recessive 
(ARPKD). ADPKD is the more common type 
and affects an estimated 600,000 Americans 
and 12.4 million people worldwide. ARPKD is 
a rare form of the disease that occurs in 1 in 
25,000 children worldwide.

	▪ A typical kidney is the size of a human fist 
and weighs about a third of a pound. PKD 
kidneys can be much larger, some growing 
as large as a football, and weighing up to 30 
pounds each. 

	▪ The number of cysts can range from just a 
few to many. The size of the cysts can range 
from a pinhead to as large as a grapefruit. 

	▪ Although the primary sign of PKD is cysts in 
the kidneys, there are other symptoms that 
can occur in various areas of the body.

	▪ The first treatment approved in the U.S. for 
ADPKD was tolvaptan.

	▪ Tolvaptan slows kidney function decline in 
adults at risk of rapidly progressing ADPKD.

	▪ The PKD Foundation not only supported 
early studies that led to the development 
of tolvaptan as a treatment, but also helped 
guide PKD patients to the clinical trials.

	▪ The PKD Foundation is the only organization 
in the U.S. dedicated to funding research for 
PKD treatments and a cure.

Talking points for the Walk for PKD
	▪ 100% of funds raised from the #WalkforPKD 

go toward research for more treatments and 
a cure.

	▪ More than 10,000 strong, the Walks are the 
largest gathering of PKD patients, family, 
friends, researchers, healthcare providers, 
and supporters.

	▪ There are more than 50 Walks annually 
across the country. A Virtual Walk is also 
available if you can’t find or attend a Walk in 
an area near you.

	▪ The Walks bring entire families together 
to honor loved ones, foster a sense of 
community, and provide hope for a future 
without PKD.

	▪ Walk for PKD events have raised $33 million. 

	▪ The Walk for PKD has been going strong for 
20 years.
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Follow us on social media for 
event updates and to engage 
with other participants. 

Connect with us! Take a selfie 
with our "I walk for" poster 
and share it with the hashtag 
#WalkforPKD

Choose how you want to  
walk with us Oct. 9–18 in  
your neighborhood, at home,  
or wherever it is safest. Tell  
us how you’re walking and 
share your success with us on  
Facebook or email us at 
walkforpkd@pkdcure.org.

Customize your personal 
fundraising page! Add a photo 
and share why you walk.

Find your local Walk at  
walkforpkd.org and register.

Share your fundraising  
page with your network  
of supporters.

Fundraise! Ask 10 friends to 
donate during the 10-day event.

The Walk for PKD is your chance to make a difference in the lives 
of hundreds of thousands in America and millions worldwide who 
have polycystic kidney disease (PKD).  

This year we’re going virtual! Join us during our  
10 days. One goal. event Oct. 9–18, 2020.  Fundraise  
from wherever you feel safest. We’re looking forward  
to crossing the finish line with you — online.

100% of each donation funds life-saving research.

Visit the Virtual 
Walk for PKD 

Facebook event page

https://walkforpkd.org/why-we-walk/
mailto:walkforpkd@pkdcure.org
http://walkforpkd.org
https://www.facebook.com/events/1621631654676838/
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Agenda

9 a.m. CST

6 p.m. CST

8 a.m. CST

6 p.m. CST

Kick-off

Social media  
premiere time

Event 
speakers

F R I
OCT
09

F R I
SEP
04

T UE
OCT
13

SUN
OCT
18

Andy Betts  President and CEO 
Chad Iseman  CAO 
Tierra Hogan  Marketing Specialist

Andy Betts  President and CEO 
Chad Iseman  CAO 
Tierra Hogan  Marketing Specialist

Starting line ceremony

Finish line ceremony

Mid-Walk update

Visit the Virtual 
Walk for PKD 

Facebook event page

https://www.facebook.com/events/1621631654676838/
https://www.facebook.com/events/1621631654676838/
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Why we 
walk
Why do you Walk for 
PKD? Mom? Dad?  
To honor a loved one? 
To raise awareness? 
There are thousands of  
people with thousands 
of reasons, but we all  
share the same goal —  
to #endPKD.
Help us to connect others who 
want to join our cause:

1.	 Download and print our  
“I Walk for” template at 
walkforpkd.org/why-we-walk.

2.	 Fill in the blank on the 
template with the reason you 
Walk for PKD.

3.	 Take a picture with your “I 
Walk for” template.

4.	 Share to social media: 
Facebook, Instagram, Twitter, 
and LinkedIn.

5.	 Tag us using our handle  
@PKDFoundation and include 
the hashtags #WhyWeWalk  
and #WalkforPKD.

We’ll be sharing your posts on  
our various social media platforms 
throughout the season. 

https://walkforpkd.org/why-we-walk/


2020 SOCIAL MEDIA TOOLKIT

walkforpkd.org 7

Using social media
Facebook is more than just a place to see what  
your graduating class is up to. It’s a platform that  
enables us to broadcast topics that we care about  
to the entire world! Crafting the perfect post  
doesn’t have to be stressful. In fact, it can be fun! 

Here are some tips to help:
Be you!
When writing a social post, think about how you’d 
write to a friend. You’re not giving the State of the 
Union address, you’re simply telling people about an 
event or cause that you’re excited about. 

No essays
You have a short amount of time to catch your online 
communities’ attention. Make your social post short 
and concise. Give them just enough information to 
compel them to click your link or want to know more. 
Have too much to say? That’s good, turn it into a 
separate post for another time!

Pictures
Adding the walkforpkd.org link and sharing the  
link preview is great sometimes, but mix it up and 
use photos from the Walk, too. Share pictures  
from previous years or share pictures from the PKD 
Foundation — just make sure you tag us!

Be authentic
No one likes to feel like they are being sold. When 
promoting the Walk, be human. Show, don’t tell. 
Share your personal Walk experience. Share why  
you got involved with the Walk; why is it important 
to you? 

Examples of posts that can be used on Facebook, Twitter,  
and Instagram

I have polycystic kidney disease (PKD), a genetic 
disease that can eventually lead to kidney 
failure, and I #WalkforPKD because I know  
that 100% of the donations raised from the 
events go toward research for more treatments 
and a cure.

I'm so excited for this year’s #WalkforPKD with 
the @PKDFoundation! It’s the largest gathering 
of the PKD community, and I love getting to 
meet others that understand my PKD journey.

My #WalkforPKD team, [team name], has  
raised [amount] so far! I’m so proud of us!  
Help us reach our goal by donating [team link].

Help move PKD research forward. The 
#WalkforPKD is your chance to make a 
difference in the lives of thousands in  
America and millions worldwide who have  
PKD. Donate until Dec. 31 to help us reach  
our $2 million goal!

New to social media  
or need a refresher? 

Facebook
Instagram

Twitter

https://walkforpkd.org
https://www.facebook.com/help
https://help.instagram.com/
https://help.twitter.com/en
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Hashtag help
Put simply, a hashtag is what connects your social content to a 
community. Hashtags also make your content searchable and relevant 
to the subject you are posting about. 

For example, say you want to post about an 
upcoming Chapter meeting for the PKD Foundation. 
The difference between the two posts below is 
that one is now archived into a feed with all other 
existing #endPKD posts and the other is not.

I can’t wait for our next Chapter meeting about 
post-transplantation! #endPKD

I can’t wait for our next Chapter meeting about 
post-transplantation!

For the Walk, please focus on using the following 
hashtags in your Walk related posts:

#endPKD 

#WalkforPKD 

If you want to find others posting about the same 
thing, try searching one of those hashtags and 
engage with others participating.

 

It’s the main event — now what?
It’s the moment we’ve all been 
waiting for — your Walk for PKD 
event is today! Don’t get shy now! 
Use your event day to broadcast all of the hard work 
you and your community have done. Share photos and 
videos throughout the day on your social media  
pages (Chapter and personal), and don’t forget to use  
the hashtag #WalkforPKD.

Make sure you have marked that you will be attending 
the Walk on our Facebook event page and keep track  
of it! This will be our hub for engagement. You'll be able 
to share pictures and videos of your Walk experience, 
interact with your fellow walkers around the country, 
and keep us posted on your fundraising milestones.

Check out the new Why We Walk video and the Walk 
for PKD PSA (60 second) and get other shareable 
graphics and videos at walkforpkd.org/fundraising.

https://youtu.be/e86Sdi3TCjM
https://youtu.be/b105Fe231P0
https://youtu.be/b105Fe231P0
http://walkforpkd.org/fundraising/
https://www.facebook.com/events/1621631654676838/
https://pkdcure.org

