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The key is to ask

The main reason people donate to a cause is because they have
been asked. Tell everyone you know that you are participating
in the Walk for PKD to raise money for life-saving research to
benefit those living with PKD.

Utilize your participant center. Get
template emails, links, and instructions to
get started.

Develop your mailing list. Include your
email contacts, holiday card list, church
directories, former classmates, neighbors,
co-workers and others that you know.

Compose a personal email/letter.
Your personal story will have the greatest
impact on the recipient. Include your
fundraising goal, deadline for donations
and the link to your personal or team page.
Make sure you have a strong call to action.
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Text messages and
soclal media

Text messages are the new email for many in 2026. Text
the last 5 people you've been in touch with and let them
know you're participating in the Walk for PKD and would
love their support. Post on your social media accounts
using our social media toolkit and amplify your message,
potentially reaching thousands of people!

Tips for messaging your networks

Start early by sending your
message at least 8-10 weeks before
the Walk. Encourage your contacts to
donate online or by check. On average,
donors who contribute online tend to give
50% more than donors who don't.

Send thank you notes to all of your
supporters. Don't forget all the people
who helped you!



